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Our team partners with schools and organizations : CARROT .
to support the health of children and communities. oo - 5 g got s oo SRR

addition to their breakfast and lunch
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FRESH FRUIT AND VEGETABLE L
P R O G RA M ( F FV P) C O L LA B O RAT I O N On a scale of 1to 10, how much do the students generally enjoy the fresh fruit and vegetable of the

day?
History 10 responses survey evaluation of how

Our team partnered with the Connecticut State Department of 6 students enjoy FFVP

Education and five CT school districts to explore FFVP
implementation. Through this collaboration, we have developed
nutrition resources and best practices for effective and impactful
programming. Additionally, we provided direct support to school

1(10%)

1(10%) 1(10%)

0(0%)

districts, especially with nutrition education resource development, ; i
program promotion, and program evaluation. H;ate It ’ ’ ) ) ) ! ’ ’ Lov: It
Moving Forward: Future Partnership Opportunities Best Practices for FFVP Implementation
We partner to assist with FFVP implementation and nutrition N
edulzation for quality and impacthl programming. e Procur?ment f}:,-‘f.;"sﬁ:gf;"ﬁ;f: Planning
X Y o / and Preparation Balance Level of Preparation
We can do the following for your district’s FFVP: | Coordinate with Sohool Meals
e Share best practices to support your program ~ " -
* Partner to provide nutrition education in conjunction with FFVP Produce Distribution Koop Pooa Safely First
* Assist in developing plans for program logistical improvement | toClassrooms | | consider Schoot Needs/ability
and nutrition education p "' .\
e Assistin program evaluation: help develop and administer Provision of Nutrition Keep Education Simple and Sensory-Focused
A A . Equip Teachers for Education
surveys with teachers or food service staff to understand how L Education Employ Creative Strategies
FFVP implementation can be improved and tailored to the v.v
schools’ needs ( ) ——
Program Promotion Soread Awaroness of FFVP Benefits
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TAILORED MESSAGING AND GOAL ¥ .
S ETTI N G P RO G RA M CO L LA B O RATI O N Program Evaluation Gather Feedback

History
Our team has partnered with school districts to survey student health
and provide tailored messages. The tailored messaging program

provides individualized health-promoting messages based on student SRl el e e Al L

survey responses. We also have partnered with a middle school to Week 4: Stages of Change (%)
provide a tailored messaging program in conjunction with a goal setting 60.00%
program. We provided a brief lesson on making diet and physical activity so000  2823%
goals, then worked with students to set goals. A follow-up survey £0.00%
tracked student progress in goals and provided tailored messages to - -
student email to support students in achieving goals. 2000% I
10.00% 7.80%  7.09% 2.55%
Moving Forward: Future Partnership Opportunities oo 0% 0%
We partner to provide the tailored messaging and goal setting programs Itriedthis I met this Imamolry Ithought Ididnottry Thisgoal Thisgoalis
for school-wide health promotion. Collaboration activities can be B ttnganniome

this goal

48% of students had reported they had tried

tailored to each school’s needs and health concerns.

Efrf?ff:n'.y Co\n/:den( ?;Zr:fxr‘:' Neutal EZEE:T c;c;tr\é:z C‘;E'Ef"' Stop your thirst with water - sugary drinks will just make you thirstier! their goal’ and aver 30% had met their goal!
UCONN
‘ @ @ @ @ ‘ Students received tailored messages based CHERLTH AND NATURAL -
Students reported liking/disliking, on survey responses. This is an example of a e
willingness to act on target behaviors, and tailored message encouraging students to
confidence using a facial hedonic scale. replace sugary beverages with water. AT




